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Competition Paliicy. Iastitute (CPI)

ATnoen=profit enganization thakacocatespolicies to
BIHNG CoMpEtitioNte energy and telecommuiini cations
markess in Ways that beneli CeRsumers:

? Advised by acommitiee of leading
consumer adveeates 1em across the ceuntry

? Funded by gr@antsiirem avatiety of enengy
and telecommUniicatierRs companies and
associations

2 Complete Informati onat <Wiww.cpi.org>




e bottem lines...

Therole for state tel ecommunications regulation.is diminishing
and changing dramatically, but.it has not yet gone away.

The correct |level and type of regulation is needed to ensure that
competition actually takes held in‘al markets.

Local competition, especially forresidential customers,isat a
very early stage of development.

L egislatures should provide PUCSs simultaneously with 1) new
direction and 2) flexibility and authority toxchange regulation
consistent with new requirements.




Rele OiPUCS ISiCiianding...

? Theneedfor traditional econemic
reguliabieniisidi sappearing

? New rolesaredeve oping:
— Umpire ameng competing players
— Consumer eduicalion
— Consumer protectien
— Antitrust examination




Viestimportantsitipctiens for

RPUEs IN'tihe next fVeyesss...

? Enfercingrules ef. engagement for
competiitersand cartier-to-carrfer practices

? Regulatiag priceof I1mited core senvices

? Overseaing'Universal Semviee plans

? Protecting consumersiirom ff@aud and
deceptive practices

2 Bringing competitiontedear en service
guality Issues




[Becalfcompetitieny S growing,
plit-has along Way ie)0o::

? Number o €. ECS;\ T he FCCHeparits that
there areew 158 CLEEES holding

tel ephone NUMBErnRg coaes, comparediwith
13 at the end OF1995;




StiatlS'@fil ocal CompEtition...

? CLEC Access'Lines: MemlliFSyneh
esti mates ihat, the atimber of aceessilines
served By CIEEECs grewifrom 1.9 millien In
January 1998ite 6.2 millien. in July 1999;
for a market Sare el 3.4%o:




StiatlS'@fil ocal CompEtition...

? CLEEC Revenues: At the end 6 1998; the
FCCestimates CEEECs had revenues,of*$3.6
billTion, apeut 3:5% of the local markets On
a differenteasis; Merril1EEynch estimates
CL ECs have woeniabeut $3Wilion of the
$109 billion |ocalmarket, a 257526 share.




[Eecalfcompetitionpfornes dential
CUSIOMESIS In ITSHRanEy.. .

New Yorkimay bethe
MOoSECompEltve state

Only 3% 6 New:York
residences haveswitched

Outside NY C Meétre; only/
1.5% have switched

> Two-thirds unaware 6f a
competitor serving them

Half of those with a
choice could not name a
competitor




What PUCs need:..

7 Clear legisl ativedi rection te sqiiit.emphasis

? Expliciatnerity te'sanction anti=
competitivelaehavior

? Hexibility teretraimandiedirect staff
2 Legal authority“ieisieaml i neprocesses




What PUCs must de...

? Fecusegulatienito what matiers

? Retool tiaeirstaffs

? Sharply expediteithel rcarrier-to-caner
complaint precesses

— Rocket dockets

— Use mandatory mediatien and voltntary
arbitration




What PUCs must de...

? Expediteconstimer complamnts
— Estanlisn“small claims’ processtor cConsumess

? Stop the'gamingof theprocess
— Award |legal' feesanad costs
— Sanction bad Taitiicemplaintsand defenses




VWiat ceuld go WieRa::

? Palicymakersimay be take by thealiiure
of “reguliaileny. parity?

> Regulatieniefnew sewiices and previdess
may retard eqiny and conpetition

> Price Increasestio) Core,serviees

> Rural areas may Deexpesed to price and
service disparities

> Service quality may suffégtinacceptably
before competition arrives.




