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Findings



I. Attitudes About Competition in the Telecommunications Marketplace

Perceptions of Competition in the New York Area
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New York residential telephone customers are much more inclined
to rate competition in the long distance consumer market much
higher than competition in the local exchange market.

People who are dissatisfied with their Bell Atlantic phone service are
inclined to rate the level of competition for local phone service even
lower.
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Bell Atlantic customers are more inclined to believe that long
distance telephone service providers are charging more reasonable
rates for their services as compared to what Bell Atlantic charges for
local service.

More than fifty percent of residents (53%) feel that Bell Atlantic is
charging high rates, while only 35% feel this way about their long
distance carrier.
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A large majority of New York residents (71%) believe that strong
competition in the marketplace for local exchange service will lower
the cost of local telephone service for most households.

More than four times as many residents do not think that there is a
lot of competition in local telephone services (45% Strongly or
Somewhat disagree), compared to those who do not think that there
is a lot of competition in long distance telephone services (10%
Strongly or Somewhat disagree).



Il. Choosing Local Exchange Carriers

Only 4% of the households surveyed report having a competitive
local exchange carrier other than AT&T for their telephone services,
4% report having AT&T, 3% said they don’t know who their
telephone service provider is, and 90% of households report having
Bell Atlantic as their LEC.

While 4% of households report having AT&T as their LEC, the
brand strength and the pre-breakup presence of AT&T as the local
phone company, compounded by AT&T’s large share of the long
distance market, appears to be creating confusion in some
consumers’ minds, causing them to believe their LEC is AT&T when
in fact it is Bell Atlantic. Rigorous probing of residents who reported
that they use AT&T revealed that many of them in fact have Bell
Atlantic as their local exchange carrier, and associate that company
with the old AT&T/Bell system. Calling back 38 people who had
reported in question 12 that they have AT&T as their local telephone
service provider and further interviewing them about their LEC,
revealed 36 of the 38 had Bell Atlantic as their local telephone
company. Survey interviewers were able to clarify the true carrier of
many of those who are still confused by the changes associated with
the AT&T break-up, but it appears that there are still Bell Atlantic
customers in the survey who reported that they have AT&T for their
local phone service. This ambiguity over AT&T makes the true
market penetration of Bell Atlantic, when compared to other service
providers, even more lopsided.



lll. Switching to Alternative Local Exchange Carriers
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When comparing how many customers have switched local
exchange companies versus how many have switched long distance
companies, dramatically more households have switched their long
distance provider than their local phone carrier. Almost one in three
(32%) of households surveyed report that they have switched long
distance companies, compared to only one in ten (11%) households
reporting they have switched LEC’s.

Combining this finding with the number of households that report
receiving LEC service from AT&T but are most likely to be Bell
Atlantic customers and taking into account that almost one-third of
customers who have switched report having done so for
noncompetitive reasons, the reported proportion of customers who
say they have switched their telephone service provider for
competitive reasons falls from 11% to only 7%.



Why Consumers Switched Local Service Providers
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More than one-third of those who said they changed local phone
carriers listed noncompetitive reasons for the change. Combining
this finding with the number of households that report receiving
LEC service from AT&T, but are most likely to be Bell Atlantic
customers, the true proportion of customers who have switched
their telephone service provider for competitive reasons falls from 11%
to only 7%, and this includes those who have Bell Atlantic but say
they have changed their local carrier — most likely from NYNEX or a
predecessor such as AT&T.



IV. Awareness of Local Telephone Competition

Awareness of Local Telephone Competition
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Almost two-thirds of New York Bell Atlantic subscribers believe that
only one local exchange carrier provides service where they live.
And of those who say they can choose among two or more LECs,
40% are unable to name a competitor to Bell Atlantic.



Taking Time to Learn About Competitors
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Interest in local phone competition is sufficient for 43% of Bell
Atlantic customers who are unaware of competitive LECs in their
area to say that they would “definitely” take the time to learn what
competitors have to offer if there were competitive local phone
carriers.
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V.

Influences on Decisions to Switch
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The strongest influence on encouraging people to switch LECs is a
10% reduction in price offered by the customer’s current long
distance carrier.

The second influence on encouraging people to switch is bundling
multiple telecom services together with local phone service.

The strongest impediment to switching comes from concern about
service interruptions during the change over.




Methodology
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Methodology

The New York State Telephone Competition Survey was
conducted by Talmey-Drake Research & Strategy, Inc. of Boulder,
Colorado, on behalf of the Competition Policy Institute. The results
are based on 1,002 random telephone interviews with residential
telephone subscribers in the State of New York conducted from
September 1, 1999 to October 10, 1999.

The survey was designed to explore New York residential
telephone subscribers’ perceived availability of choice and
competition for their local exchange carrier business.

The primary sample was generated from a random sample
with replacement of 10,500 of all residential listed phone numbers in
the state of New York with Bell Atlantic NXX’s stripped of their last
two digits and a two-digit random number then appended to each of
the randomly drawn five-digit (plus area code) numbers. These
numbers were called and identified as working or non-working, and
business or residential (including business use in a residence). If a
residence was reached, an interview was attempted. There were 959
completed interviews from this sample. While this sample was
from Bell Atlantic NXX’s, it does include those—identified by
guestions in the questionnaire— who now have service from a
competitive local exchange carrier, CLEC, but who were able to keep
their previous Bell Atlantic phone number.

To correct for the higher probability of contacting households
with multiple phone lines compared to single line households,
results were weighted by household inversely to the probability of
being sampled. Weighting was also used to adjust the sample to
better reflect the percent of telephone households in metropolitan
New York City relative to upstate telephone households. Quotas
were established to obtain an approximately equal representation of
men and women in the final sample.
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In order to estimate the relative residential market share—in
terms of residential lines in use—of the CLEC'’s vis "a vis the
primary incumbent local exchange carrier (ILEC), Bell Atlantic, and
to insure that the most recent CLEC customers were included in the
population being sampled, two additional samples were generated:

1. A random sample with replacement of 1,000 CLEC NXX’s was
drawn from the 1,031 New York CLEC NXX’s listed in the Local
Exchange Routing Guide (LERG). A four digit random number
was then appended to each of the randomly drawn NXX’s.
These numbers were then called and identified as working or
nonworking, and to the extent possible business or residential
(including business use in a residence). If a residence was
reached, an interview was attempted. There were no completed
interviews from this sample.

2. A random sample with replacement of 1,000 Bell Atlantic NXX’s
was drawn from the 3,197 New York Bell Atlantic NXX’s listed in
the Local Exchange Routing Guide (LERG). A four-digit
random number was then appended to each of the randomly
drawn NXX’s. These numbers were then called and identified
as working or nonworking, and to the extent possible business or
residential (including business use in a residence). If a residence
was reached, an interview was attempted. There were 43
completed interviews from this sample.

The percent of active residential lines from the CLEC and Bell
Atlantic samples were then multiplied by the respective number of
CLEC and Bell Atlantic NXX’s times 10,000 to estimate the total
number of residential lines in use with CLEC and Bell Atlantic
NXX’s. The percent (corrected for number of lines into the
household) of those who had switched LEC’s but kept their Bell
Atlantic NXX, were then added to those with CLEC NXX’s to
estimate the CLEC market share. Phone numbers that, after
repeated attempts, continued to not answer were apportioned
according to the percentage of residential lines reached in the rest of
each of the samples.

It is important to note, that due to the brand strength and the
pre-breakup presence of AT&T as the local phone company,
compounded by AT&T’s large share of the long distance market, it
appears that there is confusion in some people’s minds to the extent
that they believe their LEC is AT&T when in fact it is Bell Atlantic.



This AT&T confusion was evidenced by calling back 38 people
who said in question 12 that they had AT&T as their local
telephone service provider and further interviewing them about
their local phone service provider. The result of this follow-up
interview was that 36 of the 38 had Bell Atlantic as their LEC,
and only two seemed to actually be AT&T local customers.

A second related factor affecting the estimate of market share is
the perception of some respondents that they had changed local
carriers due to mergers, i.e., the buyout of NYNEX by Bell
Atlantic.

A much smaller, but nonetheless real, difficulty in estimating Bell
Atlantic versus CLEC market share related to number portability.
Approximately one-fourth of the 181,000 ported numbers
(residential and business) in the state of New York are ported
using Interim Number Portability. In other words, they
effectively have two numbers and hence a higher probability of
being called in a random sample of phone numbers though they
would report having fewer phone lines when interviewed.

All three of these factors influencing the estimate of household
market share tend to inflate the estimated CLEC percentage of
market share.

All sample surveys are subject to sampling error—that is the
degree to which the results of the survey might differ from what
would have been obtained had the whole population of interest
been surveyed. The extent of sampling error of a percentage
result is function of sample size and the result obtained from the
sample.

The table below provides an approximate 95%-confidence
interval (plus or minus) for different sample sizes and percentage

results.

For Percentages For Sample Size

In the Range of 1,000 750 600 400 200 100
10% to 20% 2.2% 2.6% 2.9% 3.5% 4.9% 7.0%
20% to 30% 2.7% 3.1% 3.5% 4.2% 6.0% 8.5%
30% to 40% 3.0% 3.4% 3.8% 4.7% 6.6% 9.3%
40% to 50% 3.1% 3.6% 4.0% 4.9% 6.9% 9.8%
50% to 60% 3.1% 3.6% 4.0% 4.9% 6.9% 9.8%
60% to 70% 3.0% 3.4% 3.8% 4.7% 6.6% 9.3%
70% to 80% 2.7% 3.1% 3.5% 4.2% 6.0% 8.5%
80% to 90% 2.2% 2.6% 2.9% 3.5% 4.9% 7.0%
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Talmey-Drake Research & Strategy 1,002 New Y ork State Residents
Project 99107 Conducted September 1- October 10, 1999

New York State Telephone Competition Survey
Hello, my nameis , and I'm with Talmey-Drake Research. We're a public opinion and market research
firm calling from Boulder, Colorado. First, | want to assure you that we're not selling anything; we're conducting a survey
of people in your community about local and long distance telephone service. First, | would like to confirm...

SCREENER
A. That | have reached you at a residential phone number and not a business phone number? If this phone number is
used primarily for business or work, but is located in a residence, please just say so.
Total
[n=1002]"*
RESIABNCE ... 985% b GotoB
BUSINESS ...t ns3 b Terminate
Business/work line, but in & reSidence ... 15% b GotoB
B. And are you 18 years old, or older, and that you either individually or jointly are a head-of-household at this residence?
Y S 100% P Goto D
ns b Goto C
C. Is there someone in this household, who is 18 years old, or older, who is a head-of-household, with whom |
may speak?
100%

ns b Terminate

D. Because your telephone humber was randomly selected by a computer, would you please tell me what state you live
in?
NEW Y OTK ..ottt bbb bbb 100% Pb Continue
State other than NEW YOrK........cconieeesee e ns P Terminate
DK/NS/RETUSEA ...ttt ns P Terminate
E. Sex? [Do not ask] [n=1002]
Total
[N=1002]
VI ..o 48.5%
FEMAIE ...t 51.5%

! See Methodology section regarding weighting based on the number of phone lines in a residence and area.

2 Not all percentage responses to questions will add to exactly 100.0% due to rounding and questions that allow multiple
responses from a respondent.

®ns Indicates respondents answering with this response were not interviewed.
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In the past few years there have been many changes in America’s telephone system. Everything from new
services, to new technology, to new companies has changed the way Americans use their telephones. Some
people say that these changes have been for the worse; that for the average person was better when there
was just one company providing phone service. Others say that the changes have been for the better. People
now have more choices, and today’s telecommunications technology lets them communicate better and
faster than ever. What do you think? Do you think the changes in this country’s telephone system in the
past few years has made things better, or do you think it has made things worse?

Total
[n=1002]
Made thingS DELLET ..o 56.8%
Made thiNGS WOISE ........cueeiereiriiereirence ettt seeees 21.9%
Neither better or worse [NO prompt]......ccocvevenrnnnenenenieereseeneenees 8.5%
Some things better, some worse [NO prompt] .......c.cocvevernrereereeneennen. 9.1%
DI/NS s 3.6%

As you know, there are many companies today that provide long-distance telephone service. Off-hand, could
you tell me the names of some of these companies that offer long-distance telephone service in your area?
[Probe] Any others you can think of? [Multiple response.]

Total

[n=1002]
ATET .o 83.0%
MCI 7 WOHACOM ..ot 74.7%
SPHINT ettt 69.7%
Bell Atlantic/NYTEL/NYNEX ... 24.8%
Any mention Of 1010 SEIVICES.......covrrrerrerrreieieereereeseesesesseseeseaseesnees 7.3%
EXCEL ..o 2.8%
L 1.2%
AOL e 1.1%
QUEST ... 1.0%
RCN s 0.6%
LITRIING oot 0.6%
FIONTIEE ...ttt e 0.4%
G E e 0.4%
TOUCNONE ...ttt 0.2%
WWOFKING ASSEES.......eueeieceiieieireireisstssse et seesessssssse s sessssessessesesssssnsessans 0.2%
DK/NS/Can’t think of @ny ..., 3.6%
ORI et 4.2%

And what company is your household’s primary long-distance carrier? By primary long-distance carrier |
mean the company that would handle a call if, using your home phone, someone in your household
telephoned a person in another state by dialing 1 plus the person’s area code and number.

Total
[n=1002]
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MCI 7 WOTTACOM ..o 14.0%
SPHINT ettt 4.6%
R only uses 1010 dial around/Calling Card/800 number................... 2.3%
EXCEL ... 1.5%
Bell Atlantic/NYTEL/NYNEX ... 1.0%
AOL . 0.9%
QUEST ... 0.5%
LI 0.4%
WWOFKING ASSEES.......ereeeceiieieireiseiseissis et ses st ssesssseessssssensans 0.3%
FIONTIEE ... 0.1%
TOUCNONE ..o 0.1%
DK/NS/Can’t think of @ny.........ccocvevvinincesessssseeenns 16.4%
ONET e 2.9%

In the past few months have you seen or heard any advertising or received any marketing mail or phone calls
from long-distance telephone companies trying to get you to switch your long-distance telephone carrier?

Total
[n=1002]
Y S et 72.8%
INO 25.9%
DK/NS/DON't FeMEMDET ... 1.3%
And in the past two years has your household switched primary long-distance telephone companies?
Total
[n=1002]
D (=TT 31.8% b Goto Q5a
IO 66.0% P Goto Q5h
DIZNS s 22% b GotoQ6

5a. [Ask only if R switched LD carriers in Q5] How difficult was it to change your household’s long-
distance carrier? Was it very difficult to change your household’s long-distance carrier, somewhat
difficult or was it easy to change long-distance companies?

Q5a Total
[n=318] [n=1002]
Very diffiCUlt ..o 4.7% 1.5%
Somewhat diffiCUlt ... 12.8% 4.1%
BASY et 81.4% 25.9%
DIZNS .ottt 1.1% 0.3%
NOt aSKed QB5a......cverieeeireerrireeiereereeses et — 68.2%
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5b. [Ask only if R has not switched LD carriers in Q5] Even though your household has not switched long-
distance telephone companies in the past two years, how difficult do you think it would be to
change your household’s long-distance carrier? Do you think it would be very difficult to change
your household’s long-distance carrier, somewhat difficult, or do you think it would be easy to
change long-distance companies?

Q5b Total
[n=661] [n=1002]
Very diffiCUlt ..o 4.0% 2.7%
Somewhat diffiCUlt ... 7.7% 5.1%
BASY et 81.7% 54.0%
DIKZNS ottt 6.6% 4.3%
NoOt asked Q5D ... — 34.0%

And overall would you say the price of long-distance telephone service from your household’s primary long-
distance carrier is way too high for what you get, high but acceptable, about what you would expect to pay,
or is it less than what you would expect to pay for it?

Total
[n=1002]
WY 100 NIGN oottt 14.2%
High but acCeptable ..o 21.4%
About what one Would EXPECE .........coeurererrerereseseeeeeseeeenees 47.0%
Less than what one would eXPeCt..........ccoererrrnrenerennereseeseeees 6.8%
NO OPINIONZDK/NS ..o 10.5%

[If Q3= “R only uses dial around/calling card/800” go to Q8] And on average, about how much a month does
your household spend with your primary long distance provider, [Name from Q3], for long distance calls?

Q7 Total

[n=979] [n=1002]
LESS than $10 ...ttt 18.6% 18.2%
FLO L0 $20.....oceceeeecce e s 22.2% 21.7%
B2LE0 FA0 ... s 20.7% 20.3%
R R (0 I Y £ T 12.6% 12.3%
R (O I K0TS 8.4% 8.2%
BLOL OF MOTE.ereeeeeeeeeeeeee e e e et eeeeee e eeee s s eseeseeeee s asses e seaneaneeees 6.8% 6.7%
DIKZNS oottt 10.6% 10.3%
I T0] ] T N PSP — 2.3%
AVETAGE «..oovvvvvrriaissies sttt $45.65
IVIBAIAN. ...ttt sttt ettt s e $25.00

And how many different telephone lines with their own telephone numbers do you have at this residence?
[If R asks if this includes those used for business or work, the answer is yes.]

Total
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ONE TINB...oo e 84.2%
TWO TINES oo 14.0%
THIEE TINES ..o 1.3%
FOUT INES OF MOTE.......oiiiiiie s 0.4%
DIKZNS ... 0.1%
Average NUMDEr OF LINES ......coirirercreencneeseseeseseesseeeseeseennes 1.18
8a. [1f more than one line in Q8, ask] And are any of these lines used primarily for a business or work?
Q8a Total
[n=157] [n=1002]
YBS et 25.6% 4.0%
IO 74.1% 11.6%
DKZNS ..ot 0.2% *4
NOt asked QB8a........cvrirrerreereresee e — 84.3%
9. And on average, about how much does your household spend a month just on local telephone service—that
is about how much does it spend a month on telephone service not counting any long-distance calls?
Total
[n=1002]
LSS ThaN $L0 ..ottt 1.8%
$L0 0 $20 ..ot 17.8%
$21 0 $30 e 26.0%
$3LH0 FA0 .o 18.7%
BALH0 F50 ..o 9.9%
$51 0 $O0 ...t 6.7%
BEL OF MOTE ..ottt s s 12.3%
DKZNS ...t 6.9%
AVEIAge AMOUNL ...ttt snees $41.77
MEdiaN AMOUNL. ...ttt st $32.00

10. And overall would you say the monthly cost your household pays for local telephone service is way too high
for what you get, high but acceptable, about what you would expect to pay, or is it less than what you would

expect to pay for it?

Total
[n=1002]
WY 100 NIGN oot 23.5%
High but acceptable ... 28.4%
About what one Would EXPECE .........coeerererrerereseseeeeeseeseenees 41.0%

* * |ndicates the percentage is greater than 0%, but |ess than 0.1%.
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11.

Less than what one would eXPeCt.........ccererinnirenerenieeeseeneeees 4.3%
DIZNS s 2.8%

[Ask Q11 only if residence has more than one telephone line from Q8, else go to Q12] 1 would now like to ask you
some questions about your local telephone company—that is the company that provides local telephone
service to your home and handles your local telephone calls.  First, does the same company handle your
local telephone service for all the telephone lines at this residence, or do you have different phone
companies providing local phone service on different lines?

Qi1 Total
[n=157] [n=1002]
Same phone company for all INES...........cccoevrrenennnreesereeen, 90.3% 14.2% b Goto Qlla
Different company for different liNes..........cocoovvvvenenecninnereseneenens 7.2% 1.1% b GotoQ11b
DIKZNS s 2.4% 0.4% b Go to Q11f
NOt aSKed QLL.....c.voierereee e — 84.3%

11a.  [Ask Q11a if residence uses the same phone company for all lines in Q11] And what is the name of the
company that provides your household with local telephone service?

Qlla Total

[n=142] [n=1002]
Bell Atlantic/NYTEL/NYNEX ... 86.7% 12.3% b Goto Q14
ATET e 5.4% 0.8% b Goto Q13
MCI / WorldCom (or MCIMELr0) ..o, 2.3% 0.3% b GotoQ13
DKZNS .o 2.6% 0.4% b Goto Q13
ONET <. 3.0% 0.4% b Goto Q13
NOt aSKed QLLA.......cccouvrrrerrrirrrsr e eens — 85.8%

11b.  [Ask Q11b if residence uses different phone companies for different lines in Q11] And what are the names of
the companies that provide your household with local telephone service? [Multiple response]

Q11b Total

[n=11]° [n=1002]
Bell Atlantic/NYTEL/NYNEX ..o 84.5% 1.0%
AT ET o 15.5%6 0.2%

> Due to the small sample sizes for some questions, caution should be exercised when projecting the regults to the
population in question.
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MCI/WorldCom (0r MCIMELr0).........cocnvevmviiniereeeeeiineienns 14.3% 0.2% b GotoQllc

ONET oo 14.9% 0.2%
DIKZNS ottt 9.9% 0.1% b GotoQlle
NOt asked QLLD ..o — 98.9%

11c. [Ask Q11c for each company mentioned in Q11b] And about how long has your household had
local telephone service from [company in Q11b]? [Note small sample size.]

Qllc Total
[n=11] [n=1002]
1 YRAI OF 1€SS...ciiiieeeireereirce e 44.1% 0.5%
210 5 YEANS .o 28.7% 0.3%
6 10 10 YEAIS ..t 7.8% 0.1%
11 YEAIS OF MOTE ..o 38.2% 0.4%
Not asked QLLC......cccrvmirnrirrcreres s — 98.9%
Average Number of Years for Bell Atlantic/ NYTEL/
NYNEX ... 551
Average Number of Years for non-Bell
Atlantic/NYTEL/NYNEX companies [excluding
ATET] o 0.77

11d.  [Ask Q11d for each company mentioned in Q11b] And overall, how satisfied would you say you
are with the local phone service you receive from [company in Q11b]? Would you say you
are very satisfied, somewhat satisfied, somewhat dissatisfied, or very dissatisfied with the
local phone service you receive from [company in Q11b]? [Note small sample size.]

Qiid Total

[n=11] [n=1002]
Very SatiSTied.......ooeererereeesesese s 25.9% 0.3%
Somewnhat Satisfied............ccovreervinneess 43.0% 0.5%
Neither satisfied nor dissatisfied [Do not read]......... 7.8% 0.1%
Somewnhat dissatisfied...........cocrevnneennes 7.8% 0.1%
Very dissatisfied.......c.oorrrnererereseese s 15.5% 0.2%

® An undetermined number of residential service customers who report AT& T as their service providers, in redlity are Bell
Atlantic customers. Calling back to further interview 38 people who initially said their local carrier was AT& T yielded
only 2 actual AT&T local service customers.
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Not asked QL1 ... — 98.9%

1le.  [Ask Q11b if residence uses different phone companies for different lines in Q11] And what would you say is
the number one reason your household has local phone service from more than one company? [Note

small sample size.]

Qlile Total
[n=11] [n=1002]

Separate lines paid for by different people in household ..... 11.0% 0.1% b GotoQ18
TO COMPATE ... 11.0% 0.1% b Goto Q18
BUSINESS ..ot sttt ss s s sssenans 9.9% 0.1% b Goto Q18
PIICE ottt 7.8% 0.1% b Goto Q18
One line is a Cell liNB......ccvvcvcrcrce s 7.1% 0.1% b Goto Q18
Just prefer it in general ..., 3.3% *p GotoQl8
DKZNS .o 18.8% 0.2% b Goto Q18
ONET <. 31.1% 0.4% b Goto Q18
NOt aSKed QLLE......ccciveerrrer et — 98.9%

11f. [Ask only if “Don’t Know/Not Sure” in Q11.] Even though you aren’t sure if the same company
provides local phone service to all the phone lines to your house, could you tell me the name of a
company that provides phone service to at least one of your household’s telephone lines? [Note small
sample size.]

Q1if Total
[n=4] [n=1002]

Bell AHANTIC.......civcrrcrrcrrc s 50.0% 0.2% b Goto Q14
MCI / WorldCom (or MCIMELr0) ........cocvevvevverireieiiniireis 25.0% 0.1% b Goto Q13
DKZNS .o 25.0% 0.1% P Goto Q13
Not asked QLLT ... — 99.6%

[Ask only if residence has only one telephone line in Q8] I would now like to ask you some questions about your
local telephone company—that is the company that provides LOCAL telephone service to your home and
handles your LOCAL telephone calls. First of all, what is the name of the company that provides your
household with local telephone service?

Q12 Total

[n=844] [n=1002]
Bell Atlantic/NYTEL/NYNEX ... 89.8% 75.7% b GotoQl4
ATET e 3.0% 25% b Goto Q13
MCI / WorldCom (0r MCIMELI0) ..o 1.9% 16% P GotoQ1l3
Metropolitan Telephone COMmMUNICALIONS .........c.ooveereereerinereereireeneeens 0.8% 0.7% P GotoQ13
RCN s 0.2% 02% P GotoQ13



13.

DIZINS ettt 3.2% 27% b Goto Q13
ONEE .o 1.2% 1.0% P GotoQ13
NOt aSKEA QL2.....oieiecererce e — 15.7%

[Ask only if answer to Q12, Q11a, or Q11fis not “NYTEL”, “New York Telephone”, “NYNEX”, “Bell Atlantic”]
And overall, how satisfied would you say you are with the local phone service you receive from [company from
Q12 or Q1la or Q11f] ? Would you say you are very satisfied, somewhat satisfied, somewhat dissatisfied, or
very dissatisfied with the local telephone service provided by [company from Q12 or Q11a or Q11f]?

Q13 Total

[n=109] [n=1002]
VErY SALISTIEU. ....ceieiieeeeree ettt 36.8% 4.0%
SOMEWNaL SALISTIE. ..o 44.0% 4.8%
Neither satisfied nor dissatisfied [Do not read]..........ccocveerrvrrereereneenens 0.3% *
Somewhat diSSAtISTIE. .........ccouirrriie s 11.0% 1.2%
Very diSSAtISTIEU. ... .ottt 2.4% 0.3%
NO OPINIONZDK/NS ..ot 5.4% 0.6%
NOt asked QL3.......cirerecrer s —  89.1%
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13a. [Ask only if answer to Q12, Q11a, or Q11fis not “NYTEL”, “New York Telephone”, “NYNEX”, “Bell
Atlantic”] And about how long has your household had [company from Q12 or Q11a or Q11f] as its
local telephone company?

Q13a Total
[n=109] [n=1002]

1 YBAK OF 1SS...eueieieeercircieceieeseiseesee ettt 46.5% 5.1%
210 5 YEANS ..t s 24.5% 2.7%
B 10 10 YEAIS ..t s 11.8% 1.3%
11 YEAIS OF MOTE ..ottt 10.8% 1.2%
DKZNS o 6.4% 0.7%
NOt asked QL3a......cccvuririrrririrsreres e — 89.1%
Average Number of Years for AT&T .....cocoovvvrereneneenen, 8.0

Average Number of Years for All OthersT.........c.ccccocvvneenece. 3.3

13b. [Ask only if answer to Q12, Q11a, or Q11f is not “NYTEL”, “New York Telephone”, “NYNEX", “Bell
Atlantic”.] Prior to having [company from Q12 or Q11a or Q11f] did your household have a different
company provide it with local telephone service at the residence where you now live, or has [company
from Q12 or Q11a or Q11f] provided you with local telephone service since you first moved in?

Q13b Total
[n=109] [n=1002]

Different COMPANY ........covveerrrinieereerenesee s eeeseeseessens 39.8% 43% b Goto Ql3c
Present company Since MOViNG iN.........cccoevrennnnnneneneenns 52.3% 57% b GotoQl4
DKZNS .o 8.0% 0.9% P GotoQl4
Not asked QL3D ... — 89.1%

13c.  [Ask only if “Different company” in Q13b] And what was the name of the company that
provided your household with local telephone service before [company from Q12, Q11a or
Q111]? [Note small sample size. Also see footnote 6.]

Q13c Total
[n=43] [n=1002]

Bell Atlantic/NYTEL/NYNEX ..o, 71.0% 3.1%
ATET ot 17.7% 0.8%
RCN L. 4.1% 0.2%
FIONTIEN ... 0.9% *
MCI / WorldCom (or MCIMELro)........ccoevvvvrernnn. 0.6% *
ONET oo 1.7% 0.1%
DK/NS ..o 4.1% 0.2%
Not asked QL3C.....cccvvvirrrirererers s — 95.7%

" Six respondents said they changed their local carriers to MCl/WorldCom, Metropolitan Telephone Communications, or
RCN between 15-25 years ago. Without these six respondents, the average was 2.1 years.
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13d.  [Ask only if “Different company” in Q13b] And when you changed local telephone companies,
was your household able to keep the same telephone number it had before, or was it
assigned a new telephone number? [Note small sample size.]

Qisd Total

[n=43] [n=1002]
Kept the same NUMDET ..., 99.1% 4.3%
Assigned NEW NUMDET .........cocorrnereenrneereeseeeens 0.9% *
Not asked QL13d ... — 95.7%

13e.  [Ask only if “Different company” in Q13b] Thinking now about changing local phone
companies, how difficult was it to switch from [company in Q13¢] to [company in Q10, Q11a or
Q11f]? Would you say it was very difficult, fairly difficult, fairly easy, or would you say it
was very easy to switch from [company in Q13c] to [company in Q10, Q11a, or Q11f]? [Note
small sample size.]

Ql3e Total

[n=43] [n=1002]
Very difficult ... 0.0% 0.0%
Fairly diffiCult..........cccoovin, 6.6% 0.3%
FaIrly €8SY ...eveeeieeereircereece et 22.0% 1.0%
VBIY BASY oottt 71.3% 3.1%
Not asked QL3E......ccrvverrrrrcreres s — 95.7%

13f. [If “very” or “fairly” difficult in Q13¢] What would you say made changing local
telephone companies difficult? [Multiple choice. Note small sample size.]

Q13f Total

[n=3] [n=1002]
Too many steps/hassle.........c.ccocovverieenne. 61.4%8 0.2%
NO COMPELILION.....crvreererereeereeeees 25.7% 0.1%
DK/NS ..o 12.9% *
Not asked QL3 ..., — 99.7%

13g.  [Ask only if “Different company” in Q13b] And what would you say was the number one
reason your household changed local telephone companies? [Note small sample size.]

Q13g Total

[n=43] [n=1002]
PrICE .. 57.4% 25% b Goto Q18
SEIVICE couvvctrrctsr sttt es 17.7% 0.8% b GotoQ18
Company bought OUL..........ccccorerenenireereneeneens 10.7% 0.5% b GotoQ18
INCENTIVE Program .......cocvververvneeireireensencseeeeseeseeseeees 4.1% 0.2% b Goto Q18
DK/NS .o 2.6% 0.1% b Goto Q18
ONET <. 7.5% 0.3% b Goto Q18
Not asked Q130 ..o — 95.7%

8 Percentages do not equal to 33.3% for each response category due to weighting by number of phone lines and area.
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[Ask only if answer to Q12, Q11a, or Q11fis “NYTEL”, “New York Telephone”, “NYNEX”, “Bell Atlantic”, else
go to Q18] And overall, how satisfied would you say you are with the local phone service you receive from
[company from Q12, Q11a,Q11f] ? Would you say you are very satisfied, somewhat satisfied, somewhat
dissatisfied, or very dissatisfied with the local telephone service provided by [company from Q12, Q11a orQ11f]
N

Q14 Total

[n=842] [n=1002]
VEIY SALISTIEU. ....cereceieecree ettt 41.1% 34.6%
SOMEWNAL SALISTIE. ..o s 43.0% 36.2%
Neither satisfied nor dissatisfied [Do not read].........cccocvevrernereereneenes 2.0% 1.7%
Somewhat diSSAtISTIE...........covirrriiee s 9.5% 8.0%
Very diSSAtISTIEU. ...ttt 3.8% 3.2%
NO OPINIONZDK/NS ..ot 0.6% 0.5%
NOt aSKed QLA.......ooiececece bbb — 15.9%

[Ask only if “NYTEL”, “New York Telephone”, “NYNEX”, “Bell Atlantic” in Q12,Q11a,Q11f else go to Q16] In
some places people have a choice of local telephone companies from which to purchase local telephone
service, and in other places there is only one telephone company that provides local service. What about
where you live? Can you purchase local telephone service from only one company or do you have a choice
of two or more companies from which to purchase local telephone service?

Q15 Total
[n=842] [n=1002]
ONIY ONE ..ot 54.9% 46.2% b Goto Ql5a
MOTE thaN ONE....c.cviece e 31.6% 26.6% P Goto Q15¢
DIZINS ettt 13.5% 11.4% b Goto Ql5a
NOt aSKed QLS. — 15.9%

15a. [Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “Only one” or “DK™. ] Even though you are not aware of any other companies that offer local
phone service where you live, off-hand do you know of any companies that offer local telephone
service in other areas of New York State? [If “Yes,” ] Could you tell me the name of some of these
companies? [Probe] Can you think of any others?

Ql5a Total
[n=576] [n=1002]

NO, CAN'T NAME NY ... 77.1% 44.3%
AT T o s 2.8% 1.6%
[ (0] 01 € [=] 2.2% 1.2%
MCI / WorldCom (or MCIMELro) ..o, 1.3% 0.7%
(011 174<] LT 0.8% 0.5%
[ O A 0.5% 0.3%
ROCNESLET ...t 0.5% 0.3%
TIME WAAINEL ...t 0.3% 0.2%
(D] 50 1 1S 11.4% 6.5%
(O 1 1 S 5.6% 3.2%
NOt aSKed QLBa.......ccvuvrreriririeieerees e — 42.5%
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15b.  [Askonly if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “Only one” or “DK” ] Now suppose another company started offering local telephone service
in competition with [company from Q12, Q11a, or Q11f?]. How likely is it that your household would
take the time to learn what this company has to offer and compare it to what [company from Q12, or
Q11a or Q111] currently provides? Would you say your household would definitely take the time to
learn what the company has to offer, probably take the time, or do you think that your household
would not take the time?

Q15b Total

[n=576] [n=1002]
Definitely take the tIMe ... 42.5% 24.5% b Goto Q16
Probably take the time..........cccooviiicsess 32.1% 18.5% P Goto Q16
Would not take the time........cccccovnccinncinccscrcnn e, 24.1% 13.8% P Goto Q16
DKZNS o 1.3% 0.8% P Goto Q16
Not asked QL5D ..o s — 42.5%

15c¢. [Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “More than one” ] And what companies offer local telephone service where you live? [Probe]

Can you think of any others?

Q15c Total
[n=266] [n=1002]

MCI / WorldCom (or MCIMEtro) ..o, 27.5% 7.3%
ATET o 20.4% 5.4%
SPIINT oo 14.6% 3.9%
Bell Atlantic/NY Telephone..........ccccovveineccsnnns 11.9% 3.2%
RCN e 4.3% 1.1%
Cablevision Lightpath (or Optimum Tel) ......cccoovverrrinnenn. 2.5% 0.7%
FIONTIEE ... 0.7% 0.2%
WINSTAT ... 0.7% 0.2%
TIME WAIMET ..o 0.1% *
NO. Can’t NAME ANY ... 25.1% 6.7%
DKZNS .o 14.7% 3.9%
ONET <. 9.0% 2.4%
NOt aSKed QL5C.....cooiririeirirer et — 73.4%

15e. [Ask only if “NYTEL”, “New York Telephone”, “NYNEX?”, “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “More than one”. ] And in the past few months has your household seen or heard any
advertising or received any marketing mail or phone calls from telephone companies asking you to
switch your local telephone service?

Ql5e Total
[n=266] [n=1002]
=TT 50.3% 13.4%
O ottt ettt 46.2% 12.3%
DK/NS/DOoNt rEMEMDBEN ... 3.4% 0.9%
NOt aSKed QL5B.....ccoieerrerrr et — 73.4%
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15f.

[Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “More than one” ] And has your household ever had a company other than [company from Q12,
Q11a or Q11f] provide it with local telephone service at this residence?

Q15f Total

[n=266] [n=1002]
YBS oot eresrsie ettt 24.2% 6.4% P Goto Q15¢
INO oo 72.1% 19.2% P Goto Q15I
DIKZNS ettt 3.7% 1.0% P GotoQ 15l
Not asked QL5 ... — 73.4%

15g.  [Ask only if had ather local phone company in Q15f] And what was the name of the company that
provided your household with local telephone service before [company from Q12, Q11a or
Q111]? [Note small sample size. Also see footnote 6.]

Q15q Total

[n=64] [n=1002]
Bell Atlantic/NYTEL/NYNEX ..o, 36.4% 2.3%
MCI / WorldCom (or MCIMELro)........ccocevvvrernenn. 18.3% 1.2%
ATET s 16.5% 1.1%
RCN . 0.4% *
ONET <. 14.7% 0.9%
DK/NS .o 15.0% 1.0%
NoOt asked Q157 ..o — 93.6%

15h.  [Ask only if had other local phone company in Q15f] And when you changed local telephone
companies, was your household able to keep the same telephone number it had before, or
was it assigned a new telephone number? [Note small sample size.]

Q15h Total
[n=64] [n=1002]

Kept the same NUMDET ..., 83.4% 5.4%
Assigned NEW NUMDET .........cocorrnereerenceeereeseeeens 9.5% 0.6%
DK/NS .o 7.1% 0.5%
Not asked QL5N ... — 93.6%

15i. [Ask only if had other local company in Q15f] Thinking now about changing local phone
companies, how difficult was it to switch from [company in Q15¢] to [company in Q12, Q11a or
Q111f]? Would you say it was very difficult, fairly difficult, fairly easy or would you say it
was very easy to switch from [company in Q15g] to [company in Q12, Q11a or Q11f]? [Note
small sample size.]

Q15i Total
[n=64] [n=1002]

Very difficult ... 8.2% 0.5%
Fairly diffiCult..........cccoovin, 9.6% 0.6%
FaIrly €8SY ...eveeeeeeieerercereece e 5.3% 0.3%
VBIY BASY oottt 61.6% 4.0%
DK/NS .o 15.4% 1.0%
Not asked Q150 ....ccvvvvrvererirerier s — 93.6%
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15j. [If “very” or “fairly” difficult in Q15i] What would you say made changing local
telephone companies difficult? [Note small sample size.]

Q15] Total
[n=11] [n=1002]

Switching took too 1ong ........cccoeeereeriennenne. 39.6% 0.5%
Misunderstanding of package.........c........ 15.4% 0.2%
Billing problems..........ccoevnnnnincneen, 15.4% 0.2%
Lack of customer Service .........cccovvereennee 15.4% 0.2%
Companies harassing calls ...........cccccoereenee. 7.7% 0.1%
MONBY.....oiirirrt s 6.5% 0.1%
Not asked QL5] ..o — 98.9%

15k.  [Ask only if had other company in Q15f] And what would you say was the number one reason
your household changed local telephone companies? [Note small sample size.]

Q15k Total
[n=64] [n=1002]

MEBIGET .o 40.9% 2.6% P Goto Q16
BeLEr PriCe ... 38.0% 2.4% b Goto Q16
BEter SEIVICE.....cvvcrrcrec e s 8.5% 0.5% b Goto Q16
MOVE ..ot 3.1% 0.2% b Goto Q16
DK/NS .o 6.9% 0.4% b Goto Q16
ONET <. 5.3% 0.3% b Goto Q16
Not asked QL5K ......ccvevveerenrrernieereisseesseesseesseens — 93.6%

15l. [Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f AND
Q15 = “More than one phone company” and not changed local phone companies in Q15f. ] What would you
say is the number one reason your household has not switched its local telephone service from
[Answer in Q12, Q11a or Q11f] to another local telephone service provider?

Q15l Total
[n=202] [n=1002]

SALISTIBU ... 46.2% 9.3%
Not enough INformation ... 12.2% 2.5%
PriCE IS OOM. ...ttt 11.7% 2.4%
HaSSIe t0 SWILCN.........cviccs s 9.5% 1.9%
Only one company available ..., 4.8% 1.0%
Can’'t Deat the SErVICE.........coveceereeee s 3.4% 0.7%
Have not thought abouL it ..o 2.7% 0.5%
DKZNS ot 1.7% 0.3%
OB .o 7.8% 1.6%
NOt asked QL5 ..o — 79.9%
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[Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f; but if “Only one”
in Q15, intro with “In the near future it is likely that there will be more than one company offering local telephone service
where you live, and”...] Regardless of how likely you would be to consider an offer from a competitive
telephone company for your local phone service, | would like to read you several things that might influence
your decision to switch or not to switch your local phone service to another company. After | read each
one, please tell me if after hearing it you would be much more likely to switch local telephone service
providers, somewhat more likely, somewhat less likely, or much less likely to switch. If it makes no
difference one way or the other, please just say so. First.... [Randomize]

------- More------ No -------Less------ DK/
Much Smwht Diff Smwht Much NS
You might not have phone service for a few hours while your
service was switched over to the new company
Q16 [NZ842]...cuvrveriiieierseeissieress e 29% 6.1% 453% 15.6% 26.7% 3.3%
Total [N=1002]...cuvieererserieieieeessess s 24% 52% 38.1% 13.1% 22.5% 2.8%

The company offering competitive local phone service is the same

company that provides your household with long distance service

and at the same price you currently pay for local phone service

QLED [NZBA2] ..ot 129% 238% 344% 9.4% 145% 4.9%
TOtal [N=1002] c.vvueeeereereeieeseesssiessess s 10.8% 20.0% 29.0% 7.9% 12.2% 4.1%

[This question must follow Q16b.] The company offering competitive

local phone service is the same company that provides your

household with long distance service and at about 10% less than

what you currently pay for local phone service

QILEC [N=BA2]...euerrireiiieiesiees s 359% 351% 129% 6.5% 6.5% 3.1%
TOtal [N=1002] cucvvueeeeseeseseeieeseeiessess s 302% 29.5% 10.8% 55% 5.5% 2.6%

It was as easy to change local telephone companies as it is to

change long distance companies

QLB [NZBA2] ... 200% 27.0% 321% 58% 9.0% 6.1%
TOtal [N=1002] et 16.8% 22.7% 27.0% 49% 7.5% 5.1%

The company offering competitive local phone service is the same

company that provides cable television in the area where you live

and at the same price you currently pay for local phone service

QL€ [N=BA2]...ouereirriireiesiees e 125% 16.8% 35.8% 10.0% 18.8% 6.1%
TOtal [N=1002] cuveueeeeseeseseeseesesiessess s 105% 14.1% 30.1% 8.4% 15.8% 5.1%
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17.

Much Smwht
[This question must follow Q16e.] The company offering competitive
local phone service is the same company that provides cable
television in the area where you live and at about 10% less than
what you currently pay for local phone service

No  ------- Less------ DK

QLBf [NZBA2]..eecerrererreerereeee s 26.4% 29.6% 195% 6.6%
Total [N=1002]....cuceeeeeeierererseesesseseeer e ssssesessesessessesssees 22.2% 249% 16.4% 5.6%

The company offering competitive local phone service not only
provided local phone service, but also long distance, and, if you
wanted it, internet access, cellular phone service and cable TV.

The charges for these services would all be on one monthly bill

QLOG [NZ842]-rrerrseeesserssseeessessssessssesssseses s ssesseses 30.1% 28.1% 20.1% 6.4%
TOLAl [1Z1002] rrvvereeeeeseessseesseseesssesessesssseeeesseeessreee 253% 23.6% 16.9% 5.4%

13.7% 4.1%
11.5% 3.5%

10.6% 4.7%
9.0% 3.9%

[Ask only if “NYTEL”, “New York Telephone”, “NYNEX", “Bell Atlantic” in Q12, Q11a, Q11f; but if “Only one”
in Q15, intro with “Now suppose there was more than one company that offered local telephone service where you live... ]
And suppose you wanted to switch your local phone service to another company, how would you go about

ordering new local telephone service?

Q17

[n=842]
Telephone/Call the COMPANY ... 50.0%
Research first/Research over the internet.........oocoveeccceceeeeeenenas 12.4%
Would want to be contacted............cocovvviiiiiieee e 7.8%
LOOK fOr adVEItISEMENTS ..o 4.4%
WOoUld NOE SWILCN ..o 2.6%
LOOK in Phone DOOK ...t 1.4%
(D 5 1 1S 22.2%
ONBE s 3.4%
NOt aSKEA QL7 —
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[Ask everyone] Next 1 am going to read you several statements people have made about a variety of issues
relating to local telephone service competition. As I read each statement, please tell me if you strongly agree,
somewhat agree, somewhat disagree, or strongly disagree with the statement. If you don't have any feeling
about the statement, one way or the other, just say so. [Read list - randomize] [Probe to distinguish between
DK/NS and Neutral responses.]

------ Agree------ ----Disagree---- DK\
Strong Some Neut Some Strong NS

Strong competition in the market for local telephone
service will lower the cost of local telephone service for
most households [N=1002].........cccccouurermrrrmerrmrrernens 378% 32.7% 7.0% 10.0% 82% 4.3%

There is [randomize: a lot of/not enough] competition by long-

distance telephone companies for you household’s long-

distance business [n=1002]

Q18D “@l0t” [NZ497].ceuieceeeieeeeieeiersseieiesiesieniees 64.9% 19.6% 34% 56% 43% 22%
Q18b “not enough” [N=505]......ccrrrrrreerneeneierieriees 10.6% 12.1% 89% 245% 39.9% 4.1%

It would be a big advantage for your household to be able
to get both long-distance and local telephone service from
the same company [N=1002] .........ccoccrurrrrrrerrerreereenens 36.0% 28.6% 17.7% 87% 6.4% 2.6%

There is [randomize: a lot of/not enough] competition by

telephone companies for your household’s local telephone

business [n=1002]

Q18D “@l0t” [NZ497].ceucieceeeeeireieeieesseee e 249% 204% 6.5% 195% 248% 4.0%
Q18b “not enough” [N=505]......ccrrrrrrmeererneierseriees 327% 244% 92% 123% 159% 5.5%

It would be a big advantage for your household to be able

to get cable TV as well as long-distance and local telephone

service from

the same company [N=1002] .........ccccrurrrrrrrrrerreerrencns 24.7% 26.6% 19.7% 11.6% 13.3% 4.1%




Using a scale of 0 to 10 where 10 means there is a great deal of competition and a 0 means there is not any
competition, how much competition would you say there is in the market for long distance telephone service
where you live. You can use any number between 0 and 10.

Total
[n=1002]
0 1.3%
L 0.4%
2 e 1.0%
B e 1.8%
B 2.2%
D e 12.8%
B et 6.1%
T e 14.9%
B e 23.4%
D e 10.2%
L0 s 23.1%
DIZNS o 2.8%
AVEIAGR .ot 7.52

And what about competition for local telephone service. Again using a scale of 0 to 10 where 10 means
there is a great deal of competition and a 0 means there is not any competition, how much competition
would you say there is in the market for local telephone service where you live. You can use any number
between 0 and 10.

Total
[n=1002]
0 33.5%
L 7.1%
e 12.0%
B e 9.2%
B 6.1%
D e 12.0%
B e 3.0%
T e 3.1%
B e 4.2%
D e 0.8%
L0 s 5.0%
DIZNS s 4.0%
AVEIAGR .ot 2.84
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Our last questions are about you and your household. The answers to these questions will help us
statistically classify the results we obtain and will only be used when combined with the hundreds of
other interviews conducted for this survey. If | come to a question that you prefer not to answer,
please just say so, and | will move on to the next question.

D1. Some people are always following what's going on in politics and public affairs. Others just aren't that
interested. Do you follow what's going on politically and in government all of the time, most of the time,
some of the time, or almost never?

Total
[n=1002]
Al OF the tIME ..o 17.8%
MOSE OF the LIME ..o 32.3%
SOME OF thE tIME .. s 34.3%
Y [ 10T AN TN 11.8%
(D 5 1 1S 3.8%

D2. How would you describe the area you live in? Would you describe it as urban, suburban, or would you say
you live in a rural area?

Total

[n=1002]
L1 o o TR 36.0%
SUBUIDAN ...t 39.6%
RUFAL ..ttt bbb bbb bbb bbb bbb 20.1%
ONBE s 0.4%
DKZ/NS/ZRETUSEA ...ttt 4.0%

D3.  And is this residence a single family detached house, an apartment, condominium or co-op, or is it a mobile
home? If you live in some other type of housing, please just say so.

Total

[n=1002]
Single family detached OUSE ..o, 54.1% b Goto D4
An apartment, coNdOMINIUM OF CO-0P .....crverirrrrrerereereenerneneeereeseeneenes 37.9% Pb GotoD4
DUPIEX .ottt 2.7%
A MODIlE NOME ..o 18% b Goto D4
Other type Of NOUSING ......ovvvverercrcre e 15% b GotoD3a
DIZNS s 11% P GotoD3a
RETUSEA ... 1.0%
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DA4.

D5.

D6.

D7.

D8.

And about how long has your residence lived at this residence?

Total
[n=1002]
2 YAIS OF [BSS .....viiiiceeiece ettt 21.4%
3-5 YBAIS .ottt 15.0%
B-10 YEAIS ...ttt 14.5%
11205 YRAPS. ..ot 8.7%
16-20 YEAIS. ..ottt 9.4%
2125 YRAIS ...ttt 6.8%
26-30 YRAIS.......ceieeieerietre ettt bbb 6.4%
31 YRAIS OF IMOTE ....cveceieteet ettt 13.4%
DK/NS/REFUSEA ..o 4.5%
Average NUMDEr OF YBAIS ..o eseeseiseessseseeeeseesesesens 145

In the past few years there’s been a growing trend toward people operating businesses out of their homes.

Do you or anyone else at this residence operate a home-based business?

Total

[n=1002]
D T 9.8%
N (o 87.1%
(D 5 1 1S 3.1%

And in the next two years, how likely is your household to add a phone line? Would you say it is very likely,

somewhat likely, somewhat unlikely, or very unlikely?

Total
[n=1002]
VEIY TIKEIY ..ottt 12.7%
SOMEWNAL TTKEIY ... 18.6%
SOMEWNAL UNHKEIY ... 16.3%
VEIY UNTKELY ...ttt 49.0%
DIZNS s 3.4%

And are there any children under the age of 18 living in this household?

Total

[n=1002]
D T 35.4%
N (o 60.5%
DKZ/NS/ZRETUSE ...ttt 4.1%

And are you married, separated, divorced, widowed, or have you never been married?
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[n=1002]
IMIBITIEO ... 49.3%
Separated/diIVOICEU..........ccvic s 10.8%
WIAOWED.......cooiii s 8.0%
SiNgle/NEVEr MAITIEA ..o e 25.4%
RETUSEA ... 6.4%

D9.  What was the last grade in school you had the opportunity to complete? [Do not read list]

Total
[n=1002]
Less than HS dEGIee ...t 6.6%
HS graduate, VOCALIONal ..........c.coeureeririrerercr e 29.8%
SOME CONBYR... .ot 22.6%
COlIBGE Grad.......ovoveieereerreee et 20.5%
Post grad. degree Or StUAY..........covrreercreenineeseseeseesseeeese s 16.2%
RETUSEA ... 2.3%
DIZNS s 2.1%
D10. May I ask how old you are?
Total
[n=1002]
L8-24 ... 6.7%
25734 .o 20.5%
BB ..o 22.4%
A5-B4 ..o 15.9%
5504 ... 9.7%
B5 OF OIUET ... e 16.1%
RETUSEA ... 8.8%
AVEIAGE AR ..ottt 45.8

D11.  And, which of the following income groups includes your family's total annual income from all sources in
1998? [Read list except “Refused” and “DK/NS”]

Total

[N=1002]
UP 10 $20,000 ....crvoieiriirieieiesissieisssssssss st ssessessesssssns 8.6%
$20,000, but less than $30,000..........ccoceeererereeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e s 9.7%
$30,000, but less than $40,000..........ccooereeereeeeeeeeeeeeeeeeeeeeeeeeeee e eeee e 11.5%
$40,000, but less than $50,000..........cccceeerererreeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee s 1.7%
$50,000, but less than $60,000...........cccuovrerereeereeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeens 8.1%
$60,000, but 1ess than $75,000.........cccooeererereeeeeeeeeeeeeeeeeeeeeeeeeee e eeeeee e 7.8%
$75,000 but less than $100,000..........cccourrereeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 8.4%
$100,000 AN OV ... eeeeeeeeee e eeeeeeeseesse e e eeesee s s asenssenneenneees 7.2%
RETUSE ..ot s e es s ae e ee s s ae e eenees 26.4% U Do not read
] 4\ T OO 45% U Do not read

D12.  And could you tell me your ZIP code? [n=1002]
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D13. Finally -- so that we can make sure all groups are statistically represented -- would you please tell me what
racial or ethnic group you consider yourself to be a member of? [Do not read list]

Total
[n=1002]
WHITEZANGIO ... 63.8%
HISPANIC ...ttt 6.6%
Black/ZASrican AMEIICAN ......cccvcvcceceeee bbb 10.1%
ASIANZOFIENEAL ... 2.5%
AMENICAN TNAIAN ..o 0.7%
ONBE s 3.8%
[ (V=10 [T 8.6%
DIKVZNS oot 3.7%

Thank you for taking our survey, your answers
have been extremely helpful.
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Call Dispositions
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call visposiuon xeportua)

Bell Atlantic 1,000 CLEC 1,000
Count Percent Count Percent
Total numbers called..........ooooviiieiiiiin, 1,000 100.0% 1,000 100.0%
Invalid numbers:
Nonworking/disconnected number.............. 460 895
Modem or FAX tone (all called up to three t 142 15
Business not in a residence............ccccecveeeeennn, 101 44
Govt phone 15 1
Total invalid numbers...........ccoooeeiviinnn, 718 71.8% 955 95.5%
Refused to be interviewed.-residence.................. 30 3.0% 1 0.1%
Refused to be interviewed.-busingss................... 2 0.2% 1 0.1%
Not available for duration of project-residence.. 21 2.1% 0 0.0%

No Answer/Phone Busy. (Known residence, determined through reverse directory)

Called 10 times or more, no answer.............. 23 2.3% 0 0.0%
No answer/Phone Busy
Called 10 times or more, no answer.............. 47 35
Called 9 times, N0 aNSWEer..........evvvvvveiinnnnnn. 0 0
Total N0 aNSWEer...ccooveeiiiiiieeeii, 47 4.7% 35 3.5%
Business answering machine/Business Voicemail
Called 10 times or more, no answer.............. 11 0
Called 8 times, N0 aNSWer..........oevvvvvveiinnnnnnn. 1 2
Called 7 times, N0 aNSWer.........coevvvvvveiinnnnnn. 1 1
Called 6 times, N0 aNSWEr..........ovevvveeeiiinnnnes 2 0
Total business ans mach/voicemail..... 15 1.5% 3 0.3%
Residence answering machine/res. voicemail
Called 10 times or more, no answer.............. 46 0
Called 8 times, N0 aNSWer..........oevvvvvveiinnnnnnn. 0 1
Called 7 times, N0 aNSWer.........coevvvvvveiinnnnnn. 13 2
Called 6 times, N0 aNSWETr..........covevvveeeiinnnnnns 2 Q
Total residence ans mach/voicemail.... 61 6.1% 3 0.3%
Terminated before interview completed............ 8 0.8% 0 0.0%
Language problems-all residence............ccc......... 32 3.2% 2 0.2%
Total completed interviews..........cccooeveeviiineeennn. 43 4.3% 0
COoOPEration rate......ccvvvieeeieeiiiiiiiee e 51.8% n/a

Cooperation rate calculation:

completed interviews+ failed screener+ failed quota

(completed interviews + failed screener + failed quota + refusals + mid-terminations)

(1) These samples were used to estimate the number of Bell Atlantic residential lines and the number
of CLEC residential lines
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New York Telephone Competition Survey
Call Disposition Report
Primary Sample

Count Percent
Total Numbers Called............ccccooeviiiiiiiiiii 10,500 100.0%
Invalid Numbers
Nonworking/Disconnected phone.............cccccooeiivnennnn, 2204 3,
Modem or FaxX TONE" .......c.coveeeeieeeeee e 920 3,
Business NOt in a residence ........cccveeevvvvieeiiiiiecccciiiee e, 204 3,
Government Phone ... 37 Y,
Total Invalid NUmMbers..........coooiiii, 4021 38.3%
Refused to be interviewed- Residence........................ 1161 11.1%
Refused to be interviewed- Business in a residence.... 7 0.1%
Failed SCrEENEr .......vvviiiiei e 12 0.1%
Failed SeX QUOTA .........coovviiiiiiice e 286 2.7%
Not available for duration of project ........................ 639 6.1%
No answer/answering machine’.............c.cococevevnnne. 2430 3,
Called 5 times Or More.........ccccevvevviieeiiieecinn, 2430 Y,
Called 4 times, N0 aNSWEr........ccceevvvreeiiieeiinennn, 223 Y,
Called 1 to 3 times, N0 aNSWer ...........cccevvvveeennnn, 0 3,
Total N0 ANSWET .....ccoiiiiieeiiiiecc e, 2653 25.3%
Terminated before interview completed- Residence........ 72 0.7%
Terminated before interview completed- Bus; in residence. 21 0.2%
Language Problems- Residence..........cccceeeviiveeciiiinnceenn, 654 6.2%
Language Problems- BUSINESS..........ccccvevviieiiiriiiineeininen, 15 0.1%
Total Completed INterviews® ...........cccccceveveeevrennae, 959 9.1%
COoOoPeration rate ........ccceevveeiiiie e 50.3%

Cooperation Rate Calculation:
completed interviews + failed screener + failed quota
(completed interviews + failed screener + failed quota + refusals + mid-terminations)

' Bell Atlantic Prefix’s, last 2 digits randomly generated.

' Called three times in order to confirm only modem/fax tone disposition

2 Average number of callsto “no answer/answering machine” is eight.

® Total number of completed interviewsis 1,002, including 48from the first 1,000 Bell Atlantic Prefix’sin
which the last 4 diqits were randomly generated.
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